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ROAD TRAFFIC (VEHICLES) AMENDMENT (OFFENSIVE ADVERTISING) BILL 2022 
Consideration in Detail 

Resumed from an earlier stage of the sitting. 
Clause 9: Part 2 Division 2 inserted — 
Debate was interrupted after the clause had been partly considered. 
Mr P.J. RUNDLE: I am just the late reserve coming in here, but I have been following this debate. 
Ms R. Saffioti: I’m sure you have. 
Mr P.J. RUNDLE: I have been listening to a variety of speeches and so forth, but it actually interests me well and 
truly. I have a few late questions to wrap up things. Are political advertisements subject to this legislation? 
Ms R. SAFFIOTI: Political and election advertising are outside the charter of the Ad Standards Community Panel, 
so the answer is no. 
Mr P.J. RUNDLE: Regardless of whether it is a bumper sticker, a sticker on the back window or whatever, we 
have had discussions in this place about political advertising. Is the minister saying that that will definitely fall 
outside this legislation? 
Ms R. SAFFIOTI: I clarify that political and election advertising falls outside the charter of the Ad Standards 
Community Panel. If something is politically unsavoury, like Nationals WA ads, for example, it would not be 
considered by the Ad Standards panel. I just want to clarify. Let us say the National Party had some offensive 
advertising. Would those ads — 
Mr P.J. Rundle: It certainly wouldn’t fit into that category! 
Ms R. SAFFIOTI: If the advertising were offensive, Ad Standards would consider it on a case-by-case basis, but 
it would have to pretty offensive. I know that the National Party sometimes goes to those places, but if it was just 
unsavoury, false or misleading, it would not be considered and would not be banned. 
Mr P.J. RUNDLE: Obviously, I think most of the National Party advertising is of a very high quality, so I think 
I will move on to another question. Do all other jurisdictions with similar legislation take the same approach? 
Ms R. SAFFIOTI: Yes, all states do. The Australian Capital Territory, being a territory, does not; it takes a different 
approach. The CEO of the ACT department of transport makes decisions about what is offensive or not. We are 
relying on the Ad Standards panel. 
Mr P.J. RUNDLE: Why does the bill not allow for a successor organisation to Ad Standards? 
Ms R. SAFFIOTI: Clause 9 of the bill seeks to insert proposed part 2, division 2, which contains a new definition. 
The definition under proposed section 19A(1) states — 

advertising code means — 
(a) the Australian Association of National Advertisers Code of Ethics, published by the Australian 

Association of National Advertisers … or 
(b) another document prescribed by the regulations for the purposes of this definition to be an 

advertising code. 
For example, if that organisation folded, we would be able to prescribe, by way of regulation, another code under 
which we could judge these advertisements. 
Mr P.J. RUNDLE: How many WA residents are on the Ad Standards Community Panel? 
Ms R. SAFFIOTI: There are two. 
Mr P.J. RUNDLE: What is the total number of people on the panel? 
Ms R. SAFFIOTI: There are 23. 
Mr P.J. RUNDLE: Could the minister just step me through the process of how a person is able to lodge a complaint? 
Ms R. SAFFIOTI: A person can go to the Australian Association of National Advertisers website and lodge 
a photograph of the vehicle together with its licence number. The person can lodge that through that website and 
Ad Standards will then take that as a formal complaint. 
Mr P.J. RUNDLE: I refer to Ad Standards’ interaction with the Department of Transport. Will regulations come 
into place following the passage of the bill? 
Ms R. SAFFIOTI: No. 
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Mr P.J. RUNDLE: I am just about ready to wrap up. Given that the Ad Standards Community Panel meets only 
twice a month, any modifications may take some time to consider. Why was 14 days seen to be an adequate minimum 
length of time for the notice? 
Ms R. SAFFIOTI: The 14 days will start at the end of Ad Standards’ consideration. Once Ad Standards has 
determined that there is a breach of the code, that clock will start. 
Clause put and passed. 
Title put and passed. 
[Leave granted to proceed forthwith to third reading.] 

Third Reading 
Bill read a third time, on motion by Ms R. Saffioti (Minister for Transport), and transmitted to the Council. 
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